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Executive Summary

The deliverable 3.2 Innovation Services: Interim Report as per DoA description aims to describe
and synthesize the results of the first phase of delivery of the Innovation Services realized with

the 6 labs and an updated version of the Innovation Services Toolkit. To keep consistency with
the previous deliverable 3.1, we keep the same chapte r framework, that is also a reflection of

the DOA structure.

The first chapter on  T3.1 Models and Tools gives a further structuring of the Toolkit, as an online
Handbook, with a series of online and editable templates, that were adapted alongside the

work performed within the activities of the labs and further informed by the actions and reality

of the labs .

During the first phase of shemakes, three types of activities were performed by the involved

shemakes labs (WAAG, REDU, IAAC, MAKESENSE): T3.2 Community engagement events, T3.3

Lab to Lab collaborative research sessions and T3.4 Business engagement actio ns. Each set
of activities reported in this deliverable and in the online Handbook/Toolkit, has been tested by

the involved labs, informing the toolkit in terms of content, findings, learnings and templates

for knowledge transfer.

The Community Engagement activities were executed by REDU, WAAG and MAKESENSE, in order
to test the initial criteria and framework, with the local communities of each lab. The labs

experimented on a diverse set of enabling formats targeted to the local communities needs

and opport unities, while keeping aligned on the core values and vision. Two types of formats

emerged in this phase of Community Engagement:

0 Interactive/co - creative activities with stakeholders to create a shared awareness and
vision
0 Community awareness events/talks with and about the stories of successful women

entrepreneurs/leaders and the challenges they faced in the T&C field.

Through the Lab to Lab projects, IAAC, REDU and WAAG explored research activities, including

desk research, mapping exercises and hands - on research. A shared research topic of wool as
alocal resource and  an opportunity for sustainable futures in labs ,was identified and unfold
into three facets of the same goal: Place by exploring the territorial local ecosystems, Design
with natural dyes te  chniques and Make applying a micro - scale and DIY tools for wool

processes.

The research frame set in motion by the three labs ensures that each Lab leads a section and

follows / interacts with the other two, forming a comprehensive whole. Thus, creating th e
criteria for an open and collaborative toolkit from which the transfer labs can easily feed -in
and - from in terms of knowledge and local opportunities.
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The Business Engagement actions for the shemakes labs also developed based on the
understanding that  each Lab has a specific context and set of opportunities depending on the
networks it is part of. Therefore, also the first business engagement actions developed in this
phase by MAKESENSE and WAAG are leaning towards two complementary formats:

0 AChalleng e Solving Workshop - for labs directly mentoring local entrepreneurs on their
challenges

0 Network mapping and connections - for labs that aim to facilitate connections

between stakeholders and entrepreneurs

Each chapter departs from the hypothesis and work initially planned on the previous
deliverable, then describes the developments that occurred during the first phase of the
project and reflects upon the design of models and tools to transform the broad range of
activities into replicable formats to b e followed by the transfer labs during the next coming
phase.
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1.Models and tools
1.1 Recap D3.1 & Summary D3.2

During the initial project phase (M1 - 3), the first concept of the innovation model and tools were
developed to guide Phase 1 of actions, used and tested in the following months (M4 -9). This
first concept of the shemakes.eu model was presented in deliverable 3.1:

0 TCBL and Fabricademy as points of departure and initial building blocks of existing

structures, models and methods;

0 First concept of the shemakes adapted model structure. This adapted model s split in
three levels and lays the foundation for a value driven network of labs operating
towards the same goal in the context of the shemakes.eu project. It aims to support the

labs while executing its activities, at the same time providing a base fr om which

t - ‘ - LN R . 1 [ B ‘

° o N - ° -+ . -

SHEMAKES ADAPTED MODEL

MODEL LEVELS BASED ON RAISES THE QUESTION

ding the labs as a
A. Shared Value Driven

\

UPDATED PRINCIPLES

B. Individual Lab Essence LABS FRAMEWORK &

Characterization PORTFOLIO

Figure 1 shemakes adapted model presented in D3.1

As described in the DoA, the priority of this work package during the Innovation A ctions Phase 1,

was mainly to coordinate, develop and execute the activities on the engagement levels: tasks

3.2 community engagement; 3.3 lab - to - lab project and 3.4 business engagement. Therefore,

this chapter mainly focuses on the updates from the last w orking period and describes the

next steps that will be taken to prepare the 2nd loop of Actions, starting January 2022 (M10- 12).
D3.2 Innovation Services: Interim Report a 10
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1.2 Synthesis of activities carried out

From March to September several coordination activities, including meetings, co - creation
sessions round tables, took place within the shemakes.eu consortium and WP3 in order to align

and further develop the actions to be taken amongst the labs as well as constantly coordinate

work among WP2 and WP4. A detailed table with the most relevant meet ings and working
sessions can be found inthe  Annex 6.1 of this deliverable. As per the activities that happened

for each task specifically, they will be presented in a table summary inside each chapter.

1.3 The toolkit updat es

As described in D3.1, co - creation is key in the development of the tools needed for the labs to

create enabling environments for women , since it departs from the needs and perspective
from within the community, identifying together its needs, formulati ng the problems and also
possible solutions. Following this principle, a digital environment was co - designed, serving

both as a documentation platform and as the first toolkit for transfer labs: the shemakes

Handbook % This Handbook will serve as aone - stop space for guiding the transfer labs into the
Innovation services (WP3) but also to the Learning Paths (WP2) and Reputation management
(WP4).

1 L. ¢ X g [ .
P s N . h v+ s =

knowledge furt her shaped the activity and research templates of the handbook. This organic

growth informed the templates for the toolkit step by step, assuring the correct information

was collected. As a living space, open for contributions and constant development, the

Handbook will be used continuously throughout the project by all the labs. The online

environment will host knowledge coming from both WP2 and WP3, where the Learning Paths

(WP2) focus on further exploring the content of the learning experience while the Innovation
Services (WP3) provide tools, formats and guidelines for labs to act on the various

engagement levels/ community levels.

Based on the values of open source, the toolkit is hosted on Gitlab. GitLab is a web - based
DevOps lifecycle tool that provi  des a Git repository manager providing wiki, issue - tracking and
continuous integration and deployment pipeline features. It follows an open - core
development model where the core functionality is released under an open - source (MIT)

license while the additio  nal functionality such as code owners, multiple issue assignees,
dependency scanning and insights are under a proprietary license.

IHandbook is the work in progress name for the repository of the Toolkits of the Learning paths and Innovation
Services, which in the future will also host the material coming from the Reputation Management. Link to the
Handbook: http://fabricademy.fabcloud.io/shemakes/handbook/
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http://fabricademy.fabcloud.io/shemakes/handbook/

An ongoing conversation on the communication aspects of the Handbook is being held, the
best format, naming and method of diffusion for optimum uptake of the content through this
tool. Therefore, until the  Reputation Building and Transition Phase is comple ted (M10 - 12) the

- ‘ 6r'i LI | = [ ’ ) €

B

[ < + - + T N + - - < . - J o ~ L] ©° r ~ -

1.1.1 Key users & main objectives of the digital space

From this moment onwards the core labs are responsible for documenting and filling in the
initial information that will serve as base f or the handbook, in the form of templates and step

by - step guidelines on how to replicate shemakes activities.

Transfer labs will then be the first key - users of the content generated, replicating a range of
actions in their local context and contributing to the development of the handbook, by adding

new information and/or creating new content.

Some of the content generated will also feed into the main shemakes.eu website to amplify
o A fr . _ . inewiththe , .

J - - ~ o . . ~ * o k + = 3 a4 Jd - = -

collaborating ethos that we are following in the consortium.

1.1.2 Structure

The handbook has been developed within FabCloud 2, a repository used by Fabricademy and
many more labs for the documentation of their research and their findings in a colla borative
T S £ I, L CL.
the same open - source, fully collaborative approach that is already used as Fabricademy

current documentation best - practices.

For the Innovation Services _ , . . 7 ‘Y. _ 4 .

as illustrated below.

2 https://www.fablabs.io/
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AR O OIS RIS - - - - - - - - - - = - = - = o o activity TEMPLATE for TRANSFER LABS

EE
g % . REDU - activities
= 2 ™" o KNOWLEDGE
§ % . WAAG - activities TMNS‘::; LnBs
. MAKESENSE - activities
LAB Toolkit - structure 3.3 ]- === —. structure TEMPLATE for TRANSFER LABS ]
- research TEMPLATE for TRANSFER LABS ]
wv ! . - KNOWLEDGE
w ' for
g U TRANSFER LABS
E E—
= =
5 .:l._ 3 § | . -"" LAB Toolkit - template 3.3.2 } fffffffff { research TEMPLATE for TRANSFER LABS ]
IE .: E H z . _ -- KNOWLEDGE
g B 5 g - - for
2 H v - TRANSFER LABS
B 3
= § [ weresn
\ - ) I LAB Toolkit - template 3.3.3 } 777777777 «[ research TEMPLATE for TRANSFER LABS J
5 LAB Toolkit - template 3.4 } **************************************************** i ! ]
gs : -
1 e
@z TRANSFER LABS
Figure 2, Structure of the Handbook/Toolkit for the Innovation Services
1.1.3 Templates
The templates for the documentation were updated after th e execution of the activities, to
prepare for the next phase. Templates are ready made coded skeletons that create a
documentation structure for all labs that join shemakes Innovation Services in WP3.
They are written in Markdown 3, a very simple coding la  nguage that allows everybody to
contribute easily to the handbook of the Innovation Services, fostering collaboration and
knowledge exchange.
8 https://www.markdownguide.org
13
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&  shemakes Hondbook o @ Edton ok abcioud

s 2innovation services 3

Edit Preview Markdown

2.Innovation services Your title —
About the iovaton title: LAB Toolkit - Research template for local context
arvices

Community Activities Describe what you want to explore, what problem or oppartunity does it answer

and why this makes sense for your research/lab. Describe what is the posisble

# Your title
outcoma in tarm of workshop.

Describe what you want to explore, what problem or opportunity does it answer and why this makes sense for your research/lab.

Describe what is the posisble outcome in term of workshop.
MAPPING THE LOCAL ECOSYSTEM
ACTIVITY NAME TEMPLATE
EXAMPLE # +4MAPPING THE LOCAL ECOSYSTEMes
il i ## wsResearching together about the heritage and life cycle of wool-making in your territory.ss
R g toge ubou?(he ge and life cycle
Index of wool-making in your territory. In (your country....

01 Wool in Europe Historically, nowsdays,

in (your country)... istorically, nowadays,

## w+local wool characteristics and typologys+

Local wool and typology
What does you local wool ook like?
What does you local wool look like? is it 1s it
Key actors and active locations in the field 90 +xKey actors and active locations in the fieldsx
03 DIY tools for processing The name of the company/org/initiative (Name-
Wweol > Company) s a textile (name {[nttps: //maw. text/test-inage.png){ align=right width=300 }

pany) in the (your location)

[++The nane of the company/org/initiativess)(..)
ny) xtile (name manufacturer/company) in the (your location)

LAB Toolkit - template for

business engagement
activities

#2¢ swMapping connectionses

Explore and interview people, capture places and process. Experiment with. Observe gender gaps and stereotypes

909 «+Previous projects connected to wooles

Mapping connections

Explore and interview people, capture places and process. Experiment with. 908 +xReflectionser

Observe gender gaps and stereotypes
1. What did you learn?

Previous projects connected to wool

Reflections

1. What did you leam?

Figure 3, Example of a Handbook template

(Left: example of template  rendered; right: example of template in code, before rendering)

Below a list of the templates and research produced for all the activities of the Innovation
Services.

Table 1, Handbook Templates

Task Template name Template Link labs

3.1 Structure Innovation http://fabricademy.fabcloud.io/shemakes/handbo Waag
Services ok/2. - innovation - services/

3.2 Structure Community http://fabricademy.fabcloud.io/shemakes/handbo Waag; Redu;

Engagement ok/2. - innovation - services/Community - Activities/ Make

3.2.1 Template Community http://fabricademy.fabcloud.io/shemakes/handbo Waag

Engagement actions ok/2. - innovation - services/Community -

Activities/ 99 - Toolkit - template - 3.2- community -
engagement/

3.3 Structure Lab -to-Lab http://fabricademy.fabcloud.io/shemakes/handbo Waag; laac;
ok/2. - innovation - services/Lab -to-Lab- Redu
Research/01_Wool -in-Europe/01_Wool -
microfactories/
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http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/99-Toolkit-template-3.2-community-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/99-Toolkit-template-3.2-community-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/99-Toolkit-template-3.2-community-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Community-Activities/99-Toolkit-template-3.2-community-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/01_Wool-microfactories/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/01_Wool-microfactories/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/01_Wool-microfactories/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/01_Wool-microfactories/

Task

331

3.3.2

3.3.3

3.4

34.1

Template name Template Link labs

Template http://fabricademy.fabcloud.io/shemakes/handbo Waag; laac;
Wool local context ok/2. - innovation - services/Lab -to-Lab- Redu
Research/01_Wool -in- Europe/99 - Toolkit -

template - 3.3.2 wool - context/

Research activities

Template http://fabricademy.fabcloud.io/shemakes/handbo Waag
Wool BioChromes ok/2. - innovation - services/Lab -to-Lab-

Research/02_Local - Wools - marry - local -

BioChromes.md/99 - Toolkit - template - 3.3.2- dyes/

Research activities

Template http://fabricademy.fabcloud.io/shemakes/handbo Waag; laac
Wool DIY Tools ok/2. - innovation - services/Lab -to-Lab-
Research/03_DIY%20tools%20for%20processing%?2

OWoo0l/99_Toolkit -template - 3.3.3- tools/

Research activities

Structure Business http://fabricademy.fabcloud.io/shemakes/handbo Waag;
Engagement ok/2. - innovation - services/business - engagement/ Makesense
Template community http://fabricademy.fabcloud.io/shemakes/handbo Waag
Engagement actions ok/2. - innovation - servi ces/business -

engagement/Toolkit - template - 3.4- business -

engagement/

1.4 Next steps and WP3 updated timeline

As per DoA description the next phases of shemakes project are:

Reputation building and transition (Oct -Nov - Dec) Advisors, Gurus and Ambassadors
help to highlight the increased value of skills and the prospects for increased equity for
women, leading to the transition towards the second iteration of shemakes.eu Lab

activities with the enlarged network of 18 labs. Wo rking on WP3 actions means selecting

Ambassadors from the first phase to deploy activities in the future labs in a peer -to- peer

way, with the help of Gurus (in each Lab) and Advisors (a selection of results will be

pitched to them for further development).

Innovation actions Phase 2 (Jan -Jun) delivers the second iteration of shemakes.eu Lab

activities within the extended labs network, promoting multi - faceted innovation through

the Gurus and Ambassadors identified in the previous phase, while identifying new KO’
q ¢« - - - .

- 3 o N + 1o+ N e e = 3 = o s s o N

The overall timeline of WP3 Models and Tools is summarized in the table below.

D3.2 Innovation Services: Interim Report
101006203 b shemakes.eu

aH -&
h 4

15


http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/99-Toolkit-template-3.3.1-wool-context/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/99-Toolkit-template-3.3.1-wool-context/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/99-Toolkit-template-3.3.1-wool-context/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/01_Wool-in-Europe/99-Toolkit-template-3.3.1-wool-context/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/02_Local-Wools-marry-local-BioChromes.md/99-Toolkit-template-3.3.2-dyes/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/02_Local-Wools-marry-local-BioChromes.md/99-Toolkit-template-3.3.2-dyes/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/02_Local-Wools-marry-local-BioChromes.md/99-Toolkit-template-3.3.2-dyes/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/02_Local-Wools-marry-local-BioChromes.md/99-Toolkit-template-3.3.2-dyes/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/03_DIY%20tools%20for%20processing%20Wool/99_Toolkit-template-3.3.3-tools/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/03_DIY%20tools%20for%20processing%20Wool/99_Toolkit-template-3.3.3-tools/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/03_DIY%20tools%20for%20processing%20Wool/99_Toolkit-template-3.3.3-tools/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/Lab-to-Lab-Research/03_DIY%20tools%20for%20processing%20Wool/99_Toolkit-template-3.3.3-tools/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/Toolkit-template-3.4-business-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/Toolkit-template-3.4-business-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/Toolkit-template-3.4-business-engagement/
http://fabricademy.fabcloud.io/shemakes/handbook/2.-innovation-services/business-engagement/Toolkit-template-3.4-business-engagement/

Table 2, Timeline for Innovation Services next phases

Project Phase as per DoA

Reputation Building and

Transition Phase

Innovation Actions Phase 2

Tasks

Ambassadors selection

Pitch to Advisors

Further develop the Toolkit and its
templates

Gurus - Ambassadors Knowledge
exchange

Transfer labs test phase, execution of

activities

Round of feedback and second iteration of
the shemakes Models and Tools

Date (Timing)

Oct

Nov

Oct - Nov

Jan - Feb

Mar - May

Jun

For each task within this work package, a similar table will be presented at the end of each

chapter, to explain in detail the activities to be explored in the next phases.
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2.Community Engagement
2.1 Recap D3.1 & Summary D3.2

As stated in the D 0A, the community engagement actions of the shemakes labs have the aim

to determine the most  valuable formats to put the shemakes enabling principles into practice.

In D3.1, the labs identified that an opportunity for innovation in community engagement lay in

7 t = ‘ ‘ t ‘

- 5 . + A [ o ¢

6 ’ A C T B - STEMactors. - .

- + R + ~ L 1 o m

<O - S
which we focused our research, was guided by the Quadruple Helix concept and
methodologies. The concept highlight s the importance of actively integrating the general
public and ordinary citizens into innovation projects as well as local social groups (from
associations to NGOs, from regional support to national institutions) as major actors in local

innovation system  s.

During the second phase of shemakes, a number of different activities were performed by the
shemakes labs, in order to test the initial criteria and framework, with the local communities of
each lab.

In the summary below we list the activities, timeline and impact of the activities carried out by

WAAG, REDU and MAKESENSE in the community building process.

Table 3, Summary of the community engagement lab activities

(March 2021 - September 202 1)

Lab Date Title and short description Key figures
REDU 16/06 - Questionnaire on identifying the general 537 total (355
04/07 perception/opinion regarding gender gap in women)

STEM / Textile & Clothing Industry

REDU 04/09 Stakeholders community building workshop 9 women
6~ » 7 "7 ’ 5B
' - T T ’ + B ° - B

MAKE 06/09 Barcamp - How to create an inclusive 15 women

entrepreneurship?
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Survey
available for 3

weeks

4 hours

1 hour and a
half
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Lab Date Title and short  description Key figures Duration

WAAG 30/06 Workshop - shemakes community  gathering: 6 women 2 hours
Co - creating a gender vision at Waag

WAAG 11/08 Workshop - Shemakes community gathering: 14 women 2 hours
Co - creating a gender vision at Paros

WAAG 02/09 Panel discussion - Woman in Fashion: paving 60 total (50 1 hour
the way for female entrepreneurs. Discussion women and 10
with four leading women from the textile and men)

clothing industry.

2.2 Development Process - Phase 1

Inthe previous " . 7, .t 0T 0 0 fB 6T UL Ll . e
concepts as core concepts of the shemakes model for Community Engagement. The purpose

of these concepts is to develop special methods and tools to empower women, by co - defining
a core format and agenda for the upcoming events/discussions/panels. These were tested by

each of the three labs in their communities, and their formats are being improved before

being transferred to 12 other labs.

In the Phase 1 (M4 -9), based on these part icipatory and interactive models, the shemakes labs
first researched and discussed possible formats for workshops/panels/talks that would frame

the stakeholder consultation scheme, engagement, collaboration and empowerment. By

outlining these key criteria  that each lab must meet and integrate, the labs agreed that each

lab would adapt the formats to determine the most effective way to create community

engagement activities, in line with the local reality and needs that characterize each of their
surrounding communities. In order to have a positive impact and to raise awareness, attention

to cultural habits also generated ideas for identifying the best way to interact with the

community.

As stated in D3.1 the issue of gender inequality is so embedded in our e ducation and

path found to be the most reliable and safe, was to act in small steps: involve - check - draw
conclusions - adapt to the emerging needs - improve a nd test again.

4 The Quadruple Helix Model adapted by Fraunhofer (2016), originally developed by Carayannis and Campbell (2009).
Copyright © 2015 Fraunhofer.
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Referring to the communities already existing in each lab, the labs started mapping together

their common approaches and where it required adaptation to the lab local environment. For

example, REDU started from the idea of going through a co nsultation phase before defining the
community it is targeting, WAAG and Makesense conducted direct targeted interviews with

their stakeholders.

The adjustments made by the labs to the timeline agreed in D3.1 for the community
engagement activities in phas e one underwent some modifications, not related to content but
more to the accessibility of the stakeholders in the summer months - these minor adjustments

did not bring any impediment in reaching the common goals and carrying out these activities.

2.2.1 Shemake s community engagement - Redu context

Activity description

The REDU team started by researching and gathering information on the global, European and
national contexts of gender gaps, looking for specific information on the fields of Textiles &
Clothing a s well as STEM. The lab was particularly driven by exploring the difference between

statistical and real - life data at national level.

Two activities were launched: A questionnaire to the general public and a stakeholder

workshop.

The questionnaire aimed a  t finding out people's perceptions of the gender disparities they
have experienced. This was carried out anonymously, to promote the feeling of a safe space
that would allow personal experience to emerge and give the chance to the local community
to fully open up. This questionnaire generated great insight and learnings both in terms of the
number of respondents, quality of responses, and in terms of its online feedback (where it was
published).

The second activity was the workshop "We REDUce the gender ga p. We create a community"
Community involvement and raising awareness in the community aim to maintain a lasting

collaboration and a significant increase in the number of stakeholders involved in this process.
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2.21.1 Activity 1 b Online survey

Table 4, REDU Activity 1 Summary Description

Consulting the local community through the online questionnaire on 6

t - il = ¢ y T y ¢ = =

3 N - NI = o = g . = & o <« a o . A PR s« A J . .

Development of the survey and its launch online, data monitoring

ComlE e and interpretation. As mentioned above the main goal was to
FORMAT properly assess the local situation as an indicator on where to act
upon.
DATE & The questionnaire was designed using the Typeform platform and
P B
LOCATION

(Facebook and Instagram) and then closed on 4th of July.

From a sample size of 537 subjects from Romania (out of 545
registered questionnair  es, 537 were validated after the verification
process, with those with incomplete/multiple answers being
eliminated), 355 were women representing 66% of all the
respondents. 435 of the 537 respondents gave a personal definition
of gender inequality, with s ome giving complex answers covering

PARTICIPANTS . _ . _
several dimensions of the concept, while others opted for a single

& IMPACT component or characteristic. This indicates an active concern and
involvement on the part of the questionnaire participants. The
questionnaire not only g  enerated valuable insights and findings in
terms of local perceptions, we believe it also raised the awareness
among those who completed it, regardless of whether they agreed

or disagreed with the topic of the gender gap.

Key Learnings

From the very beginning of the project, we started researching the gender gap status at

national level in order to identify the most appropriate starting point for action. From our own
experience constructed upon years of past interactions with women in ou r local activities, we
could raise the hypothesis that the general situation seems different from national level

statistics. At the European level, Romania seems not to have large differences in terms of
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gender gap in STEM fields, whereas its textile indus try is still dominated by women, even
though they occupy the low paid jobs and are very much related to sewing.

Thus, we decided that  an online survey would  make the context and perception a little clearer.
The research was done via a questionnaire consist ing of 29 items as a data collection tool,
including 28 closed questions (with predefined answer options) and one open question (giving
subjects the possibility to freely record their answers). Depending on their content, factual and
opinion questions were  included. Data collection and analysis were carried out in accordance
with the principle of data confidentiality, and participation in the research was voluntary,

based on the expression of free consent.

T A . ‘7 _Beloware’'some key *insig hts gained from the survey results.

Philosophy; Nutrition
and Public Health; | Occupational area (N=481 cases)
Political Science and
Governance; Legal; Other STEM - science,
Human Resources; 8% technology,
Clothing/ Textiles;
Architecture/
Construction;
Transport; Psychology
(1% each)
9%
IT
1%

engineering and
mathematics
22%

Public policy and/ol
administration
3%

Finance and/or
accounting
4%

Academiaq, research

14%

PR and/or Marketing
7%

Business
administration and 10%
management Medicine /[ Healthcare
8% 9%
Figure 4,7, _ . " ... A L. .
The top three fields in which respondents work are STEM- 22%, Academic/Research - 14% and

Arts - 10%.
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Have you ever experienced gender inequality?

mYes mNo mI'mnotsure

Figure 5, Gender inequality experience

The data indicate that almost half of the subjects (  47%) have experienced gender inequality
at least once, while about 1 in 5 (19%) are not sure if they have experienced it. The number of
those who said they had not experienced this t ype of situation totalled 34%.

Have you ever experienced gender
inequality? (by Gender)

HYes mNo miI'm notsure

10
13 23
15
50
24
60
75
53 50
27

Masculin Feminin Non binary | prefer not to
answer

Figure 6, Gender inequality by gender

Among the respondents, we had a majority of women (355 respondents) and a very small

minority of non - binary (20 respondents). Here, the results indicate that the percentage of

females who have experienced gender inequality at least once is almost double  that of males
(53% vs. 27%). The gender gap is further compounded by the percentages for the response

option | am not sure : more females said they were not sure whether they had experienced
gender inequality ( 23%) than males ( 13% of the total ). Thus, these data reveal that females

were more exposed to such situations than males, with 24% of those who denied exposure to
unequal treatment because of gender, compared to 60% of males who said they  had not
experienced such treatment.

P

D3.2 Innovation Services: Interim Report . ...-
101006203 b shemakes.eu

(



‘ ’ 7. 20)eamong.which, 15

> 5 v+ M T i + 1T N - . N J -

experienced inequality because of gender, and 2 did not give a firm answer ( not sure ).

Testing biased behaviour. The next section of the questionnaire consisted of presenting seven
statements about the role of women and men in society and measuring how regularly

respondents heard these phrases.

Biased behaviour refers to the fact that repeated exposure to a series of stereotypical
statements can lead to their internalisation and the creation of expectations (behaviours
considered socially desirable) from people of the same or opposite gender or the

appropriation of specific roles in line with them.

In the following tables, we present the ranking of the statements by decreasing order. For the
first 3 statements, we  decided on purpose not to show mean values to allow for differences to
appear clearly , particularly between men and women , even if our comments on each table

may relate to the general results.

How often do you hear the statement "Women
are better at raising children” (by gender of

respondents
100% 'ﬁ% 9%

80%
60%
40%
20%
0%

Masculin Feminin Non binary

M Very often + Often W Sometimes Rarelly + Never No answer

Figure 7, Frequency statement 1 by gender

On average, t he statement with the  highest percentage  of very often response - out of the
seven included in the item - is "Women are better at raising children” ( 43%), - reinforced by the
30 p.p. (percentage points) of those who said they often heard this phrase. Only 9% of the
participants in the survey said they had rarely or never heard this statement, while 17%said
they had heard it sometimes . On this item, the answers we collected from men are lower than

those of women.
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How often do you hear the
statement "men are stronger than
girls/women" (by gender of
respondents)

W Very often + Often  m Sometimes  m Rarely + Never

Masculin Feminin Non binary | prefer not to
answer

Figure 8, Frequency statement2 by gender

The second most common statement heard in current discussions is "Men are stronger than
girls’/women ":On average, 42% of respondents said they heard it very often ,27% often , and 15%
- sometimes. At gender level, women tendencially more than men (71%- women, 65% - men)
said they had encountered the expression (very often+often)  "Men are stronger than women".

How often do you hear the
statement "Men should provide the
money in the house" (by gender of

respondents)

W Very often + Often  m Sometimes  m Rarely + Never

Masculin Feminin Non binary

Figure 9, Frequency statement 3 by gender

On average, m ore than half of the participants in the survey said they had heard the
statement "Men should provide the money in the house" very often and often , while 28% chose

the sometimes response.  One in five subjects rarely or never heard this phrase.

24
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How often do you hear the statement "'men should provide the
money in the house” - analysis of data by level of education

80%
68%

70% 50% -
60% >
50%  40%  40% aar
40% 7%
’ 30% 30% o
30% 27%
: 20% A% 22%
20% 16%
o l l = .
-
0% —
Primary + High school  Post-secondary University Postgraduate
gymnasium education education education education
education

M Very often + often  m Sometimes  m Rarely + Never
Figure 10, Frequency statement 3 by education

The difference ~ . . . 6 __ . . _ @ame frdmthe  edycation level. High school
graduates were more likely to report hearing this phrase very often and frequently than

university graduates (  68% vs. 57% ). Moreover, the number decreases as the level of education
increases: only 44% of postgraduates had frequent contact with the statement "Men should

bring the money in the house".

Figure 11Frequency statement 4

47% of the participants in the survey said that they very often and often heard the statement
8/Nomen should cook and do the housework B YWomen were more likely than men to say they
£, .6 . . . .core into caontact wath this expression ( 54% vs. 32% ), while twice as

‘ . ST L .. " heardthis expmssion as women.
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